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On a miss ion to inspire  a pos it ive 
shift in body  and mind for a ll.
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We see the future of purpose -driven 
brands  and how consumer behav ior 

is  shift ing

-2% 65%
10 year CAGR of soft drinks
Beverage Marketing Corp, 

2018

+11.7%
Growth of shelf-stable energy 

and functional beverages 
SPINS, 2019 

. . .of consumers pay premium 
prices for natural, ethical, 

enhanced, or “less of …” foods
LEK , 2019





Our v is ion

Meet TWELL
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Miss ion S tatement The Produc t

Lead the revolution of transparent 
consumer beverages that promote health 

and positivity 

Offer the most cohesive beverage at an 
inclusive price point that promotes a l i fe 

rooted in wellness, functionality, and 
trust

Inspire  a pos it ive shift in 
body  and mind for a ll

Our Brand V is ion











Matcha Sunrise Turmeric  SunsetRe ishi Renewal
 

Refreshingly tar t blackberry, 
per fect for an afternoon immunity 

pick-me-up

Actives:
Reishi Mushroom Extract ( 70% 

B-Glucan)

 
Fragrant matcha with smooth 
pear for the perfect morning 

jumpstart

Actives:
Japanese Matcha Green Tea

Vegan Ashwagandha Root (10:1)

 
Ginger heat and f iber to soothe 
and restore a healthy gut at the 

end of the day

Actives:
Turmeric Extract

Agave Prebiotic Fiber
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Capita l Raise

Security Type Convertible Security (Post-Money SAFE)

Amount Up to $300,000 USD

Valuation Cap $1,200,000

Discount 30%

Interest 0%

Conversion Next Quali f ied Financing

Target Close Date August 31st , 2020

Use of Proceeds
  -  Inventory Build: $87k
  -  G&A: 108$k
  -  Marketing: $105k

Seeking $300k in capital to launch and scale TWELL



19FEB 2020TWELL BRAND DECK

Thank  you




